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Southland Farmers’ Market Association has proposed 17 basic reforms to the California legislature to continue and preserve the original intent of the certified farmers’ market program.  Southland views the certified farmers’ market program as an essential program to assist California growers and consumers.   The certified farmers’ market program today has strayed considerably from its original purpose, and as such, has created unfair competition for growers, risked the serious loss of the public’s confidence and eroded the support of State and local government regulators.    

Southland proposes several important reforms to the Direct Marketing legislation that would clarify the purpose of the program and require market operators to safeguard the public trust.  

The proposed amendments to Direct Marketing Chapter 6.5 would authorize the California Secretary of Food and Agriculture to:

1.  Ensure that the central purpose of direct marketing shall be to benefit California agricultural producers and consumers. [See Sections 47000 (a), 47001 (b) & (c)]

2. Prevent market operators from selling, or displaying for sale, agricultural products not grown in California. [Section 47001 (c)]

3. Prohibit a market operator from allowing, granting permission or charging a fee to anyone displaying or selling non-California agricultural products outside of but in proximity to a certified farmers market. [Section 47002 (c)]

4. Establish qualifications and requirements for market operators to ensure the integrity of the certified farmers’ markets. [Section 47003 (b)]

5. Restrict or curtail the practice of market operators of charging a fee for non-agricultural sales outside of but in proximity to the certified farmers’ market. [Section 47003 (c)]

6. Prevent nonprofit and public certified farmers’ markets from operating as for-profit enterprises. [Section 47003 (c)]
7. Define reasonable market fees for nonprofit and public certified farmers’ markets as that amount necessary for the actual and necessary expenses of the market and prudent operating reserves. [Section 47003 (d)]

8. Prohibit any net earnings from a nonprofit or public certified farmers’ market from inuring to an individual. [Section 47003 (d)]

9. Prohibit market operators from allowing or granting permission to someone engaged in the re-selling of agricultural products or charging a fee to someone who engaged in reselling agricultural products within or in proximity to the certified farmers’ market. [Section 47004 (c)]

10. Require markets to give market participants reasonable due process before imposing a fine, suspension or expulsion form a market. [Section 47004 (d)]

11. Require a market operator to have a current, valid market certificate. [Section 47020 (a)]

12. Require a market certificate application to be accompanied by a signed resolution of the market operator’s governing board indicating that the board recognizes its responsibility for ensuring that the market operates in accordance with direct market laws and regulations. [Section 47020 (a)]

13. Require a market operator to provide proof of liability insurance in an amount of at least $2 million. [Section 47020 (a)]

14. Provide that a market certificate may be suspend or revoked by a county ag commissioner. [Section 47020 (b)]

15. Increase the State enforcement fee from $.60 to $1.00. [Section 47021 (a)]

16. Allow CDFA to charge delinquent markets a late fee for failure to pay fees on time. [Section 47021 (b)]

17. Extend the sunset clause for Article 4 from January 1, 2005 to January 1, 2010. [Section 47021 (d)]

